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Abstract

The study aimed to look carefully at the effect of applying target-costing system on the use of
estimated budgets in Jordanian insurance companies, where there are (24) insurance companies in
Jordan. The study depended on identifying five main components for applying target costing
system, namely identify customer needs, market analysis, product design, teamwork, as well as
continuous improvement.

The current study employed on a descriptive and analytical approach via questionnaire, totaling
(120). The questionnaires were distributed to workers at financial departments of Jordanian
insurance companies (five questionnaires in each insurance company), (87) questionnaires were
recovered representing (72.5%).

The finding of this study showed that there is an effect to applying target costing system on the
use of estimated budgets at Jordanian insurance companies. There is an effect of product design
on the use of estimated budgets at Jordanian insurance companies. As well, there is no effect of
identify customer needs, market analysis, teamwork, as well as continuous improvement on the
use of estimated budgets at Jordanian insurance companies. The study recommended the need to
urge Jordanian insurance companies to compare their actual performance with planned in order to

identify gabs and solve them.



