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Abstract

This study aimed at measuring the impact of information technology on
entrepreneurship strategies of the four telecommunication companies in Yemen. The
researcher used the analytical descriptive method to deal with the data so that it
describes the phenomenon and the community. The questionnaire was used to collect
data on the variables of the study, which was analyzed by the statistical packages
program for social sciences (SPSS). The study sample consisted of (288) managers
and heads of departments in all telecommunications companies (Yemen Mobile,
MTN, SabaFon, and Y-Telecom), and (274) questionnaires were valid for analysis.
The results of the study were found to be statistically significant at the level of (0.05
= o) for information technology and its dimensions (Hardware, Software,
Communications and Networks, Database, Human Resources), on Entrepreneurship
strategies and its dimensions as well. (Proactiveness, risk taking, uniqueness,
Innovation) of telecommunication companies in Yemen. One of the most important
recommendations of the researcher to the telecommunication companies in Yemen
in particular, and other telecommunication companies in general, is the need to
strengthen and develop communication networks, as well as, the acquisition of
modern equipments and external software to enhance the performance of networks

In these companies, because of the obvious effects on the achievement of the



entrepreneurship strategies, which are confirmed by the results of the study. Also,
the researcher recommends to pay more attention to databases and update them

constantly.



