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Abstract

The aim of the study is to investigate the impact of the strategic thinking on
the organization life cycle. The study has been applied to (66) industrial companies
in Jordan. The study has used the descriptive, analytical approach analyzing data.
Moreover, the researcher developed a questionnaire to obtain the required data about
the variables of the study. The sample of the study has been determined according
to the capital of the company which should not be less than (10) million J.D. A
sample of (29) company. The unit of analysis consisted of (246) employees working
in the highest level and medium level. The main results were there is high level of
using the dimensions of the strategic thinking by management leadership at the
surveyed companies. In addition, there was a significant impact of the Systemic
Thinking, Intelligent Opportunities, and future vision on the companies' life cycle.

The results also showed that there are differences in responses rates for the strategic



thinking, which can be attributed to demographic variables (Age, Gender). While
there is, a difference attributed to (Experience) for the benefit of their experience
(over 12 years). The researcher recommends surveyed companies to develop their
strategic thinking which is the core concept in strategic management and to

understand characteristic of the stages help to develop their companies.



