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Abstract

This study aimed at knowing the impact of marketing and selling costs on the
rate of inventory turnover in the industrial Jordanian corporations. To achieve this
aim. The study followed the analytical descriptive method to suit the nature of the
study. To measure the independent variable, the data were collected from the annual
financial reports of the sample companies published in Amman Stock Exchange.
The study sample consisted of (30) industrial Jordanian corporations; which were
selected randomly from the companies of the study population, provided that it shall
be listed in Amman Stock Exchange, and regularly publishing its financial
statements for the duration of the study; consisting of (66) industrial Jordanian
corporations listed in Amman Stock Exchange.
The study data (marketing, selling cost, ending period inventory and the cost of
goods sold) were collected from the annual financial reports published Amman
Stock Exchange. For the years (2010-2015). The appropriate statistical methods
were used through the program of statistical analysis (SPSS) to test the hypotheses
of the study.
One of the main findings of the study is that; there is a positive effect of the
independent variable (marketing and selling costs) on the dependent variable (rate

of inventory turnover).



The study concluded a set of recommendations, the most important of which is; to
increase the attention of officials to the marketing and selling costs in order to reduce
expenses and increase profitability, but without affecting sales. As well as,
periodically monitor the rate of inventory turnover to protect the inventory from the
risks that may be incurred as a result of increased storage period or as a result of low
levels that may lead the Company to be unable to meet the demand, all in order to

achieve profitability and to enable officials to perform their duties optimally.



