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Abstract

The study aimed to measure the impact of knowledge management processes on
employee's creative behavior at ICT companies in Jordan. The study used descriptive
and analytical approach for data classification and analyzing, by design a
guestionnaire, which prepared for collecting data from the respondents; data were
analyzed by using Statistical Package for Social Sciences (SPSS.v22) . The
population represented all ICT companies in Jordan, while the sample consisted of
(54) companies, which randomly selected. The sampling unit consisted of 171
managers and their assistants working in the higher and middle management levels.
The results showed a high level of efficiency application knowledge management
processes in ICT companies in Jordan, as well as the existence of a high level of

creative behavior among the employees of the aforementioned companies .The



results showed an important and statistically significant impact for knowledge
management processes, on creative behavior in ICT companies in Jordan .The study
recommended the need to maintain regular workshops and meetings to increase

sharing knowledge and applying it properly to all aspects of the company.



