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Abstract

The purpose of the present study is to examine the impact of managers’ Big Five
Personality Traits on strategic decision characteristics at Jordanian Insurance
Companies. In achieving this aim and in order to describe this phenomenon and the
respondent community a descriptive analytical method was used to deal with and
categorize the collected data. Accordingly, to collect the required data,
questionnaires were distributed among senior managers working at Jordanian
Insurance Companies. Then, the Statistical Package for Social Sciences Program
(SPSS) was utilized to analyze the collected data. The most important findings
indicate that there is a positive significant impact at the level of significance
(0=0.05) for the Big Five Personality Traits (Extraversion, Agreeableness,

Conscientiousness, Emotional Stability & Openness to Experience) which represent



the independent variable on the Strategic Decision Characteristics (Rare,
Consequential, Directive). The present study suggests the necessity of paying
special attention at personality traits, as it has been proven that they have positive
impact on the characteristics of strategic decisions. This can be achieved by
reinforcing and developing the existing traits, which have been manifested in the
study and to provide all components that support the presence of such traits.
Moreover, strategy must be adopted to communicate the importance of strategic

decisions characteristics among all employees within the companies.



