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Abstract

The purpose of this study is to examine the impact of the quality of social media on
moral values "students of Jordanian private universities in Amman". The population
of the study includes students of Jordanian private universities in Amman. The
sample of the study includes students of Jordanian private universities in Amman.
The researcher developed a questionnaire for data collection. (200) questionnaires
were distributed. Whereas, (176) were valid for the statistically analysis. The results

of the study were as follows:

1. There is no impact with statistically significance at significance level (a=0.05) of

the quality of social media (system quality, Content quality (information quality),

service quality, relationship, culture) on moral values.



2. There is no impact with statistically significance at significance level (a=0.05) of

the quality of social media (system quality, Content quality (information quality),

service quality, relationship, culture) on personal factors (usage, satisfaction).
3. There is no impact with statistically significance at significance level (0a=0.05) of

the personal factors (usage, satisfaction) on moral values.

In light of these findings, the researcher proposed a number of recommendations in

order to develop the quality of social media on moral values.



