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Abstract

This study aims to identify the impact of Critical Success Factors on
information systems in achieving competitive business strategies with the presence
of environmental sensors in the lzahiman International Group for Trade and
Investment. The study population consisted of all 350 employees, managers, heads
of departments at Azahiman International Trading and Investment Group.The
sample of the study was limited to managers and department managers and heads of
departments. The number of questionnaires distributed to the sample of the study
was 90 and the number of questionnaires retrieved and subjected to statistical
analysis was 90. The researcher used descriptive approach in this study and the
questionnaire was adopted as a tool for study and data collection. The research
guestionnaire was analyzed using the statistical program for social sciences (SPSS).

The study reached the following results:
1. There is a statistically significant effect at the level of (a< 0.05) of some critical
success factors of the information systems (quality of information, quality of service

and user participation) on achieving competitive business strategies in their

dimensions (cost leadership, for trade and investment).



2. The results showed a statistically significant effect of some critical success factors
for the environmental sensing information systems on the Azahiman International

Group for Trade and Investment.

The study presented several recommendations, including:

1 - The need for senior management to adopt policies and an effective vision in
highlighting the critical success factors of information systems in achieving
sustainable competitive advantage with the presence of environmental sensing.

2 - Azhiman Group should continue to pay attention to the success of information

systems, as a strategic resource that can achieve the desired competitive advantage.



