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1. Impact of “Mobile Advertising” on Consumer Irritation, Perceived Intrusiveness,
Engagement, and Loyalty: A PLS-SEM Analysis". has been accepted for
publication in South African Journal of Business Management | Vol 51, No 1.

21 December, {2020}

2. The Role of Technological Innovation on the Effect of International Strategic
Alliances on Corporate Competitiveness in Jordanian International Business
Administration: Moderating and Mediating Analysis". has been accepted for
publication in the Migration Letters. 3 September, {2023}

3. Human Resources Management Application And its Effects on Employees
Satisfaction and Innovation. has been accepted for publication in Central
European Management Journal, VVol. 31 No. 4 2023. 5 October, {2023}

4. Examining the Relationship between Business Intelligence Adoption and
Marketing Effectiveness: The Mediating Role of Customer Satisfaction. has
been accepted for publication in international journal of data and network
Science, March 16, 2024

5. The impact of business ethics and social responsibility on customer perceived

value: the mediating role of public relation management”. has been accepted for
publication in Evolutionary Studies in Imaginative Culture (ESIC), 3Nov,2024
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6. “Empowering Consumers Through Data Ownership and Transparency in Digital
Marketing” has been accepted for presentation at the upcoming International
Conference on Innovation for Emerging Technologies (ICIET 2025).

7. International Scientific Conference on Advanced Business Management and
Information Systems in Light of Global Crises.

8. The First International Business and Digital Economy Conference and Forum
2023 (IBDE 2023).
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