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An In-Depth Analysis of Consumer Preferences, Behavior Shifts, and Barriers
Impacting loT Adoption: Insights from Jordan's Telecom Industry (2024)

Augmented reality integration in Jordanian fast-food apps: Enhancing brand identity
and customer interaction amidst digital transformation (2024)

‘The effect of social media influencers on purchase intention: Examining the
mediating role of brand attitude (2023)

Examining the Impact of E-Governance on the Performance of Corporations: A Case
Study of Companies in Jordan (2023)

The Impact of Laptop Service Quality Dimensions
on Customer Loyalty at Jordan(2023)

The Impact of Employees Empowerment on Workplace Creativity in Interior Design
Companies in Jordan(2023)

The effects of influencer marketing on overall brand equity through brand awareness
and customer brand engagement(2022)

The mediating role of brand credibility between social media influencers and
patronage intentions(2022)

THE IMPACT OF OUTSOURCING ON OPERATIONAL PERFORMANCE: A
FIELD STUDY IN INDUSTRIAL COMPANIES IN JORDAN(2022)

IMPACT OF CSR PRACTICES ON CUSTOMERS ATTITUDE TOWARDS
BUSINESS- AN EMPIRICAL STUDY(2022)

R O ©| 0 N o o b~ W DN =

IMPACT OF INFORMATION AND COMMUNICATION TECHNOLOGIES ON
TOURISM MARKETING IN JORDAN(2022)
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"ORCID: | https://orcid.org/0009-0000-2705-8526
LinkedIn: https://jo.linkedin.com/in/hussam-ali-923b9930
g:r?(?lfr: https://scholar.google.com/citations?view_op=list_works&hl=en&authuser=1&user=0Y6tbUUAAAAJ
Researchgate | https://www.researchgate.net/profile/Hussam-Ail
Scopus

https://www.scopus.com/authid/detail.uri?authorld=57425865800
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