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. The Impacts of e-marketing mix on the customer's Loyalty to the
Jordanian Telecom Company (ORANGE!: Case Study in Amman/ Jordan. 2020
. The Impact of Marketing Deception on Customer Confidence in the
Brand on the Jordanian Travel Agencies: A field Study. 2020

. Gaps determination of E-CRM and competitive advantage: the role of
marketing innovation. 2024

. E-Web Design as Marketing Element and the Influence on Competitive

Advantage with Moderation Role of Social Influence. 2024 )
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(Google Scholar s Scopus) (Al 1l

= https://www.researchgate.net/profile/Haitham-Alamro?ev=hdr xprf

=  https://www.scopus.com/standard/marketing.uri

=  https://aau-research.aau.edu.jo/AAU-systems/0000%200002%204851%209624

= https://scholar.google.com/citations?user=IACy01sAAAAI&hl=en
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